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What’s Up With This Ad?
Name ____________________________________

As a group, select one beverage product for which you can recall a television, online, or 
print advertisement. Use the ad for that product to answer the following questions. If you 
need more space, write on the back of this worksheet. Remember, members of your group 
may have different opinions, and that is OK.

Names of group members:________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

Name of product:_______________________________________________________________

What is going on in the advertisement?_____________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

1.	 Which company is sending the message?

2.	 What do you like about the ad? Think about how the ad catches your attention. What 
do you dislike about the ad?

3.	 Who is this ad for? Consider how you feel about the ad and how others (maybe some-
one older or younger or of a different gender) might feel about the ad.

4.	 What does this ad tell you about how people live? Can you relate to the ideas or 
lifestyles depicted in the message? Is anything left out?

5.	 What is the message trying to tell you or sell you?


